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SECTION A:
INTRODUCTION

Article 1.
General Description and Background Information
1.1
The University of California is a non-profit educational organization consisting of ten (10) campuses located in Berkeley, Davis, Irvine, Los Angeles, Merced, Riverside, San Diego, San Francisco, Santa Barbara, and Santa Cruz, three (3) National Laboratories, located in Berkeley, Livermore, and Los Alamos, New Mexico.  The University of California also includes four (4) medical centers located in Davis, Irvine, Los Angeles, and San Diego,.  

1.2
The California State University is a non-profit educational organization consisting of twenty-three (23) campuses located in Bakersfield, Chico, Dominguez Hills, Fresno, Fullerton, Hayward, Humboldt, Long Beach, Los Alamitos, Los Angeles, Monterey, Northridge, Pomona,

Sacramento, San Bernardino, San Diego, San Francisco, San Jose, San Luis Obispo, San Marcos,

Sonoma, Stanislaus, and Vallejo (Maritime Academy).

Article 2.
Definitions

Agreement – refers to the contract document issued, pursuant to this request, to the awarded Supplier by the University jurisdictional personnel which unequivocally defines the goods and / or services to be rendered.

ARO – After Receiving Order.

CPUC – refers to the California Public Utilities Commission.

California State University – the term “Cal State,” and “CSU” may be used interchangeably henceforth, and refer to the same entity: California State University.

Customer – refers to anyone from the University of California or California State University acquiring materials and / or services under the terms and conditions of this proposal and ensuing Agreement, either through a corporate account or personal account.

Days – refers to calendar days, unless otherwise stated.

Force Majeure – refers to any uncontrollable delay in Supplier’s performance under the terms and conditions of this Agreement, due to causes such as acts of God or public enemy, acts of Government in sovereign or contractual capacity, fires, floods, epidemics, quarantine restrictions, strikes, freight embargoes, and unusually severe weather.

Procurement Card – the terms “Procurement Card,” “P–Card,” and “Pro–Card” may be used interchangeably henceforth, and refer to the method of purchasing low dollar volume of goods and services through the use of a company assigned credit card.

Promotions – refers to special bundle packages offered by a Supplier, including but not limited to limited time offers, trade-ins, upgrade offers, Supplier / provider switch enticements, discounts, and free service enhancements.

Regents of the University of California – the terms “University,” “Buyer,” “Campus,” and “University of California” may be used interchangeably henceforth and refer to the same entity: The Regents of the University of California.

Request For Proposal – the term “Request For Proposal (“RFP”),” “submittal request,” “solicitation,” and “Request For Quotation (“RFQ")” may be used interchangeably henceforth, and refer to this document and all referenced attachments.

7 x 24 – the terms “7 x 24” and “seven by twenty-four” may be used interchangeably henceforth, and refer to seven (7) days per week and twenty-four (24) hours per day.

Submittal Response – the term “bid,” “bid submittal,” and “bid response” may be used interchangeably henceforth, and refer to Supplier’s documents and attachments in response to this Request For Proposal.

Supplier – the term “Seller,” “Supplier,” “Respondent,” “Bidder,” and “Vendor” may be used interchangeably henceforth, and refer to the same entity responsible for quoting and providing goods and / or services to the University.

Twenty-four by seven – the term “twenty-four by seven” and “24 x 7” may be used interchangeably henceforth, and refer to twenty-four hours per day and seven days per week.

University – the term “University” refers to the University of California and Cal State University, henceforth.

Work – the term “Work” shall include, but not be limited to, all obligations, duties, requirements, and responsibilities essential for the successful performance of the Agreement by the Supplier, including, but not limited to, the furnishing of all materials, supervision, labor, equipment, and additional supplies required with the implementation of the Agreement in accordance with the terms and conditions set forth in this Agreement.

Article 3.
Statement of Purpose
3.1
The purpose of this RFP is to establish a systemwide primary Agreement(s) for the access and purchase of Cellular Telecommunications Services as defined herein. The Agreement award, resulting from this RFP, shall be based on:  

(a).  the Supplier’s ability to provide Cellular Telecommunications Services to each campus;

(b).  the ability to service individual employee, personal, and specific University campus telecommunications and business requirements;

(c).  the scope of individual services offered by the Supplier, in addition to the requirements defined in Section D., Evaluation Factors and Basis of Award. 

3.2
The selected Supplier shall provide services to the University campuses, National Laboratories, and Medical Centers throughout the initial Agreement period of three (3) years.
Article 4.
Timetable
4.1
The University does not guarantee the schedule as noted herein, and reserves the right to modify this schedule to effectively meet its needs:



Date:




Event:



09/30/99



Release Request For Proposal


10/14/99



Bidders Conference: 1:00pm-3:00pm



11/05/99 by 4:00 p.m.


Request For Proposal Due



11/08/99 – 12/10/99


Bid Evaluation



12/13/99



Agreement Award



01/01/2000



Begin Implementation 

Article 5.
Bidders Conference
5.1
A Bidders Conference lasting approximately two (2) hours will be held on Thursday, October 14th, 1999, at the University of California Office of the President in Oakland, CA.  

5.2
Bidders MUST contact Gary A. Mack by calling (510) 987-0472 no later than five (5) days prior to the scheduled date of the Bidder’s Conference to confirm the number of attendees and identify participants.

5.3
The Bidders Conference will afford an opportunity for the Supplier to ask questions regarding this proposal, clarify RFP specifications to assist in completing the submittal response, and allow the University the opportunity to present any new and relevant information which may have been omitted prior to the initial distribution of the proposal.

5.4
Bidders are asked to submit questions or requests for additional information, in writing, three (3) days prior to the scheduled date of the Bidders Conference.  All requests must be made on the Request for Clarification Form, Attachment 9 of this RFP document.

NOTE:  The remainder of this page has been left blank.

SECTION B:
GENERAL REQUIREMENTS, TERMS AND CONDITIONS

The following terms and conditions shall become incorporated any subsequent Agreement issued against this RFP:

Article 1.
Initial Agreement Period
1.1
Initial Agreement period shall commence 01/01/2000 and end on 12/31/2002.  The Agreement term shall be for a period of three (3) years.
Article 2.
Agreement Extension Period
2.1
The University, at its sole option, reserves the right, and Supplier, as a condition of this RFP solicitation, agrees to allow the University the option to extend this Agreement for a maximum four (4) additional one year period(s), realizing the same terms and conditions as stated in the original Agreement.  Supplier recognizes and agrees that current and projected business requirements within the University within said extension period(s) will constitute sole consideration for extension.

2.2
In the event that any of, or a portion of, the extension options are not exercised, or additional time is required by the University to initiate a new RFP and subsequent Agreement, Supplier agrees to continue to provide services to the University on a month-to-month basis, for a period not to exceed six (6) months, at the prices, terms, and conditions currently in effect at the Agreement or Agreement extension expiration date.  

Article 3.
Agreement Access and Utilization
3.1
The University will recognize awarded Supplier(s) as a preferred source(s) for materials, processes and services as noted in this RFP.  Any Agreement(s) awarded subsequent to this RFP is intended to be an exclusive Agreement(s) for purchases by the University. 

3.2
Any University campus with an existing Agreement in place for cellular telecommunications services and supplies retains the right to continue with its current Supplier until the expiration date of the individual campus Agreement.  Upon expiration of said Agreement, the campus may then exercise its option to utilize the systemwide Agreement.

3.3
Usage of Supplier’s materials and services by the University shall be on an as needed basis.

3.4
Notwithstanding the aforementioned provisions of Articles 3.1–3.3, each University campus reserves the right, at its sole option, not to participate in any subsequent Agreement, if in the judgement of said campus, the Supplier's services do not adequately meet campus requirements.
Article 4.
Scope of Services / Requirements

For the purpose of this RFP and subsequent Agreement(s) awarded as a result of this solicitation, Supplier acknowledges the following requirements, and agrees to provide the following goods and services including, but not limited to, the following:

4.1
General Requirements:

(a).  Supplier must possess and maintain current license(s) in accordance with the CPUC and adhere to all local, state, and federal  regulatory agency requirements; 

(b).  service to all University employees, personal  users, and telecommunication departments shall be on a month to month basis, and shall not be subject to any long term contracts;

(c).  customer accessing service under the ensuing Agreement for business purposes shall not be subject to financial / credit application, nor be denied service of any nature;

(d).  for personal cellular accounts, employee shall be personally responsible for all charges incurred;

(e).  University shall not be held responsible for personal cellular telephone account charges incurred, or any actions resulting from improper or illegal use of cellular equipment / accessories acquired under this RFP, any ensuing Agreement, or on cellular service accounts established for personal use;

(f).  non-awarded vendor(s) engaged in business with the University prior to an Agreement award against this RFP acknowledge henceforward and agree to assist the University and awarded vendor(s) with all aspects of changeover of service, and shall provide pertinent customer information to the awarded vendor(s) within thirty (30) days following the Agreement award; (it is the University’s expectation that transition of vendors following an Agreement award will be accomplished in a totally cooperative environment.  Current University supplier(s) shall provide University account / customer contact information to awarded Supplier(s).  Current suppliers will assist the University, through customer service, to inform University departments / customers of newly awarded Agreement / Supplier and provide information to University customers as requested by the University Commodity Manager, including redirection of University customers as requested by the University.  Supplier’s failure to assist the University in said transition may be considered a breech of the spirit of agreement established by Supplier and University during current Agreement period, shall be documented as a ‘poor’ reference, and may preclude Supplier participation in future University contract bid processes);

(g).  awarded vendor(s) acknowledges and agrees to efficiently utilize non-awarded vendor’s customer information within thirty (30) days of receipt with the purpose of minimal disruption and continuance of service to the University customers.

4.2
Service Requirements:

(a).  service shall be made available to all University locations for business use;

(b).  access of service and equipment will be made through either the campus telecommunication department or vendor direct, at the discretion of each campus;

(c).  service and equipment shall be made available for University personal use (see Article 4, Section 4.1 (e). above);

(d).  Supplier shall offer the following services, which will be selected by the University on a per-customer basis:

(1).
call waiting;

(2).
call forwarding;

(3).
voice mail;

(4).
conference call capability;

(5).
redial feature;

(6).
mobile to mobile service;

(7).
paging capability;

(8).
capacity to receive email, up to one-hundred (100) alphanumeric characters (or equal to industry standard at the time of submittal response); 

(9).
“no shut off” policy;

(10).
monthly billing;

(11).
electronic billing upon customer request;

(12).
payment by pro-card, smart card, purchase order number, or personal check;

(13).
caller I.D.;

(14).
no interruption of service in instances of limited service availability;

(15).
most favored nation / customer status;

(16).
no shut-off policy for University corporate accounts.

4.3
Equipment:

(a).  cellular equipment shall include cellular phones and accessories;

(b).  digital service is preferred due to quality / clarity versus analog; 

(c).  digital phones should automatically transfer to analog in an area where digital signal is not available;

(d).  cellular phones must be available through a variety of manufacturers and include various models and features;

(e).  variety of equipment procurement methods:

(1).  lease;

(2).  purchase;

(3).  loan;

(4).  rental.

(f).  loaners must be available free of charge in the event of a lost / stolen phone and  / or operator owned phone is being serviced / repaired;

(g). loaners must be available for customer use no later than three (3) hours following initial request for loaner equipment.

4.4
Billing and Invoicing:

(a).  paging and cellular services must be invoiced as separate line items, when applicable;

(b).  invoicing must be provided in detail by: 


(1).  incoming and outgoing;

(2).  call, date, and time;

(3).  minutes;

(4).  long distance;

(5).  roaming;

(6).  paging;

(7).  number of units;

(8).  rate per unit;

(9).  extended total of each line item invoiced.

(c).  all discounts must be shown as separate line items;

(d).  taxes must be listed separately;

(e).  state and utility fees must be listed separately; 

(f).  all subcontracted services must be invoiced separately.

4.5
Customer Service Requirements:


(a).  dedicated local service area representatives:

(1).  off-site telephone availability Monday through Friday 6:00am – 7:00pm, Pacific Daylight Time;

(2).  on-site availability Monday through Friday, 9:00am – 6:00pm.


(b).  1-800 number technical service technicians, available 7 x 24;


(c).  1-800 number customer service assistance and account service, available 7 x 24;

(d).  individual customer notification regarding changes / discounts in price structure, new / improved service(s), etc.;

(e).  sales activity reports (monthly, or as required by University contract administrator(s).

4.6
Promotions:

(a).  Supplier shall make available to University customers any and all local and national promotions for corporate or personal phone customers.

(b).  Supplier shall apply all University airtime minutes to the aggregate monthly airtime usage, regardless of actual airtime minutes used. 

Article 5.
Agreement Publication
5.1
The University publishes its campus and systemwide Agreements on its Intranet under a World Wide Web site with restricted access for use by the University of California.  The University is a public agency and cannot consider pricing as confidential once an Agreement has been awarded.

Article 6.
Late Interest Charges
6.1
Payments for University purchases for services under this Agreement shall not be subject to any late charges or interest charges.

Article 7.
Ethics
7.1
Supplier shall exercise extreme care and due diligence to prevent any action or conditions which could result in conflict with the best interest of the University.

7.2
Throughout the term of this Agreement, Supplier shall not accept any employment or engage in any work which creates a conflict of interest with the University or in any way compromises the work to be performed under this RFP or subsequent Agreement.  Supplier and / or its employees shall not offer gifts, entertainment, payment, loans, or other gratuities or consideration to University employees, their families, other Suppliers, subcontractors, or other third (3rd) parties for the purpose of influencing such persons to act contrary to the University’s interest or for personal gain.  Supplier shall immediately notify the University of any and all such violations of this clause upon becoming aware of such violations.

7.3
No promotional offers shall be made available without prior written authorization by the University Contract / Campus Administrator(s).  The University shall provide Awarded Supplier(s) with a list of campus contacts for such purposes.

Article 8.
Insurance Requirements
8.1
Supplier shall defend, indemnify, and hold the University, its officers, employees, and agents harmless from and against any and all liability, loss, expense (including reasonable attorneys' fees), or claims for injury or damages that are caused by or result from the negligent or intentional acts or omissions of Supplier, its officers, agents, or employees.

8.2
Supplier, at its sole cost and expense, shall insure its activities in connection with the work under this order and obtain, keep in force, and maintain insurance as follows:

A.  Comprehensive or Commercial Form General Liability Insurance (contractual liability included) with limits as follows:

Each Occurrence: 





$ 1,000,000

Products / Completed Operations Aggregate:  


$ 1,000,000

Personal and Advertising Injury:  



$ Not applicable

General Aggregate (Not applicable to the Comprehensive Form):
$ 2,000,000 

8.3
If the above insurance is written on a claims-made form, it shall continue for three years following termination of this Agreement.  The insurance shall have a retroactive date of placement prior to or coinciding with the effective date of this Agreement.

B.  Business Automobile Liability Insurance for owned, scheduled, non-owned, or hired automobiles with a combined single limit not less than $ 1,000,000 per occurrence.

(REQUIRED ONLY IF SUPPLIER DRIVES ON UNIVERSITY PREMISES IN THE COURSE OF PERFORMING WORK FOR UNIVERSITY).

C.  Workers' Compensation as required by California State law.

8.4
It is understood that the coverage and limits referred to under A., and B. above shall not in any way limit the liability of Supplier.  Supplier shall furnish the University with certificates of insurance evidencing compliance with all requirements prior to commencing work under this Agreement.  Such certificates shall:

(1).  Provide for thirty (30)-days advance written notice to the University of any modification, change, or cancellation of any of the above insurance coverage;

(2).  Indicate that The Regents of the University of California has been endorsed as an additional insured under the coverage referred to under A. and B;

(3).  Include a provision that the coverage will be primary and will not participate with nor be excess over any valid and collectible insurance or program of self-insurance carried or maintained by the University.

Article 9.
Parking

9.1
No free parking facilities shall be provided by the University for Supplier’s personnel vehicles / employees.

9.2
University may require vehicles parked on University property to be registered and be subject to the fees established by each campus.  Following any Agreement award, instructions and recommendations for parking will be provided to the Supplier by each campus.
Article 10.
Confidential Information
10.1
Supplier agrees that with the respect to any oral and / or written information generated in the RFP response and the issuance and administration of a subsequent Agreement shall be treated as confidential or proprietary (“Confidential Information”), and further agrees:

(a).  to use such Confidential Information only in this RFP and performance of any subsequent Agreement;

(b).  not to assemble or distribute copies of any such Confidential Information or any part without written permission by the University;

(c).  not to disclose any such Confidential Information to others for any purpose;

(d).  to limit dissemination of such Confidential Information to persons who possess a need to use such Confidential Information within the University and / or Supplier’s company who are directly involved in this RFP and performance of  a subsequent Agreement; 

(e).  to return such Confidential Information and any copies to the University upon completion of the RFP process and / or termination of any subsequent Agreement, or at such earlier date as either party may require.

10.2
Supplier acknowledges and agrees that all corporate customer and / or family-specific information (including but not limited to phone numbers, addresses, social security numbers, personal credit ratings / reports) received under an ensuing Agreement shall be treated as confidential, and agrees not to disclose or disseminate such information to any source.

Article 11.
Agreement Administration
11.1
Amendments to this Agreement regarding conflict(s) of interpretation by Supplier or the University concerning pricing or terms and conditions of this Agreement shall be made by the University through the University contact with the issuance of an Agreement Supplement (Change Order).  Supplier may request a change in pricing or terms and conditions by submitting a written request to the University.  An Agreement Supplement will be issued only if the University concurs with the Supplier’s request.

Article 12.
Record Keeping and Auditing
12.1
This Agreement shall be subject to the examination and audit of the University during the Agreement period and for two (2) years from the final expiration date of this Agreement.  The examination and audit shall be confined to those matters pertaining to the performance of the Agreement including, but not limited to, all costs associated with the administration of the Agreement.

Article 13.
Management Reports

13.1
The reports required are an essential component of this Agreement, and assist in the measuring of performance and gauging the level of satisfaction by the University as a customer.  Minimum reporting guidelines have been established, and the applicable reports are due on the date specified hereafter and in the format requested.  Failure to consistently meet these reporting requirements will be basis for cancellation for cause, as noted under Termination of Agreement.  All reports are to be campus specific and provided to each University contact (to be identified upon Agreement award).  The University may request the reports to be provided on various electronic media compatible with University computer hardware and software.  Supplier is expected to comply with these requests.  Reports provided become the property of the University.

13.2
Supplier shall consider all reports and University data confidential and shall not distribute to any entity without the University’s prior written authorization.

13.3
Supplier shall furnish a semi-annual usage report for each campus and a summary report to the University.  Timely submittal of reports is critical to the continuation of this Agreement.  In a summary report, Supplier shall be required to identify savings and value added services attributed to this Agreement on an annualized basis.  Annual reports are due July 20 of each calendar year, including the first six months following the initial Agreement award.  Reports for the University shall be provided at no additional cost to the University.

13.4
All reports required under this proposal shall be furnished at no additional cost to the University.

13.5
The University expects all areas of its relationship with the Supplier to be quantitatively assessed and managed for service, proficiency, efficiency and effectiveness.  Therefore, the University requires the Supplier to proactively monitor the total quality of its services to the University, and implement programs which take action to improve or enhance the level of quality and customer satisfaction provided.

Article 14.
Terms and Conditions

14.1
Services requested by campuses in the form of a purchase order(s) and / or a blanket release issued for goods and / or services encompassed by this Agreement shall be governed by the general provisions stated herein, University Terms and Conditions of Purchase Appendix A, Supplement 5 Special Terms and Conditions for Federal Government Contracts, and the CSU General Provisions for Commodity and Service Acquisitions, incorporated by reference as a part of any subsequent Agreement.  Supplier acknowledges and shall accept supplementary terms and conditions from applicable University of California National Laboratory contracts in juxtaposition with the United States Department of Energy.  Any contrary or additional terms contained in Supplier’s RFP response and / or purchase acknowledgment, or other Supplier document(s), are considered unacceptable to the University and rejected henceforth.

Article 15.
Special Terms and Conditions for National Laboratories

15.1
The following modification of terms and conditions shall apply only to the National Laboratories in any subsequent Agreement:

15.2
Supplier shall comply with The Service Contract Act.

15.3
In Appendix A, Article 10 – Indemnity, paragraph A. General, paragraph B. Proprietary Rights, and paragraph C. Products, the terms "University" or "University's" shall be replaced with "University or U. S. Government" or "University's or U. S. Government," respectively.

15.4
In Appendix A, Article 17 – Insurance, paragraph C., the word "University" used in the last sentence shall be changed to "University and U. S. Government."  

15.5
In Appendix A, Article 17, last paragraph, "The Regents of the University of California" shall be changed to "The Regents of the University of California and U. S. Government."

15.6
In Appendix A, Article 21 – Taxes, last paragraph, "University" shall be changed to "University and U. S. Government."

Article 16.
Clauses Incorporated By Reference 

16.1
The FAR and DEAR clauses listed below, located in Chapters 1 and 9, respectively, of Title 48 of the Code of Federal Regulations, will be incorporated by reference as a part of any subsequent Agreement, for all work performed at the request of the National Laboratories, as prescribed below.  As used in the clauses, the term "contract" shall mean the "Agreement," the term "sub-contractor" shall mean Supplier’s "sub-contractor," and the terms "Government" and "Contracting Officer" shall mean the University.

(a).  FAR 52.219‑8
UTILIZATION OF SMALL, SMALL DISADVANTAGED, AND WOMEN‑OWNED SMALL BUSINESS CONCERNS (OCT. 1995), if the requested work exceeds $500,000;

(b).  FAR 52.219‑9
SMALL, SMALL DISADVANTAGED AND WOMEN‑OWNED BUSINESS SUBCONTRACTING PLAN (OCT. 1995), if the requested work exceeds $500,000, unless Supplier is a small business or there are no subcontracting possibilities;

(c).  FAR 52.222‑26
EQUAL OPPORTUNITY (APR. 1984);

(d).  FAR 52.222‑35
AFFIRMATIVE ACTION FOR SPECIAL DISABLED AND VIETNAM ERA VETERANS (APR. 1984), if the requested work exceeds $10,000;

(e).  FAR 52.222‑36
AFFIRMATIVE ACTION FOR HANDICAPPED WORKERS (APR. 1984), if the requested work exceeds $2,500;

(f).  FAR 52.227‑1
AUTHORIZATION AND CONSENT (JUL. 1995), if the requested work is for services;

(g).  FAR 52.227‑3 
PATENT INDEMNITY (APR. 1984), if the requested work is for services;

(h).  FAR 52.244‑6
SUBCONTRACTS FOR COMMERCIAL ITEMS AND COMMERCIAL COMPONENTS (OCT. 1995).

16.2
Supplier shall include the listed clauses in any subcontracts at any tier for the work requested, to the extent applicable.

Article 17.
Product Liability and Indemnity Provision
17.1
Supplier shall fully indemnify, defend, and hold harmless University, its officers, agents, and employees from and against any and all claims, actions, and liability for injuries arising from the use of any goods and / or services following written authorized University request.  In addition to the liability imposed by law on the Supplier for damage or injury to persons or property by reason of negligence, willful acts or omissions, or strict liability of the Supplier or its agents, which liability is not impaired or otherwise affected hereby, the Supplier consequently assumes liability for and agrees to hold the University harmless and indemnify it from every expense, liability, or payment by reason of any damage or injury to persons suffered through any act or omission of the Supplier.  The University agrees to provide the Supplier with prompt notice of any such claims and to permit Supplier to defend any claim or suit, and that it will cooperate to the fullest extent in such defense.

Article 18.
Title
18.1
Title to all materiels and supplies purchased by the University under subsequent Agreement shall pass directly to the University from Supplier at F.O.B. destination (University facility), shipping and freight charges prepaid and allowed (Supplier shall select the carrier for transit, retain ownership of materiels and supplies during transit, and bear responsibility for paying all shipping and freight charges).  Title and risk or loss of damage for deliveries will pass to the University upon receipt of purchased materials and supplies, subject to the reserved right of the University to reject upon inspection.

Article 19.
Price Protection
19.1
All materiels, supplies, and services ordered by and / or provided to the University shall be price protected and considered maximum at the established net prices referenced in Supplier’s submittal response throughout the Agreement period as noted.  Additional discounts offered by Supplier for materiels and services during the term of the Agreement will be accepted. 

Article 20.
Returned Goods Policy

20.1
Materiels and supplies deemed unacceptable by the University may be rejected by the University.  Over-deliveries will be accepted only at the University's discretion.  

20.2
Returned Goods Policy shall include full credit if such items are returned within thirty (30) days following date of receipt.  If items were ordered in error, the University shall pay return freight charges.  If Supplier is responsible for mis-shipped goods, Supplier shall incur return freight charges.

20.3
All returned materiels and supplies must be authorized by a Supplier representative and must cite a Return Goods Authorization number.  Restocking charges will not apply if materiels or supplies are returned within the Returned Goods Policy time frame and in saleable condition.  A restocking charge may occur on non-stock items that must be returned to the manufacturer.  Special order items (i.e. third-party procured) may only be returned with consent of the manufacturer.

20.4
Supplier shall be responsible for the disposition on all defective, damaged or over-shipped merchandise.  Return Goods Authorization shall be provided by Supplier within seven (7) calendar days of verbal notification.  If return authorization is not received within fourteen (14) days, the merchandise may be shipped back to Supplier for full credit, freight collect.

20.5
Supplier shall not ship to the University any materiel or supply which has been returned to Supplier either by the University or other customers due to quality or defective issues. Suppliers are required to notify manufacturer of issues and return product to the manufacturer or dispose of product for no further use.

Article 21.
Invoicing
21.1
Invoices for goods and services provided by Supplier shall be submitted to the Accounting Office of the ordering campus.  Invoices are normally paid within thirty (30) days of satisfactory delivery or receipt of correct invoice.  However, Suppliers are hereby notified that invoice processing at some campuses does not occur within the thirty (30) day  time frame.  Accordingly, average payment of invoices ranges between thirty (30) and forty-five (45) days of satisfactory receipt of goods or receipt of the correct invoice

21.2
Invoices shall be net contract pricing and any additional discounts shall be itemized.  Invoices must be submitted in duplicate to the University, in arrears and only if materiels, supplies, or services have been provided.  Invoices shall include the following information, as applicable:

(a).  University provided Purchase Order number; 

(b).  date of order; 

(c).  invoice date; 

(d).  payment remittance address;

(e).  description and quantity of each line item purchased; 

(f).  Supplier  / manufacturer catalog / reference number;

(g).  Supplier’s list price; 

(h).  appropriate University percentage discount; 

(i).   University net price; 

(j).   additional discounts offered for volume orders, prompt payment, or other Supplier offered incentives.

21.3
Billing address to be specified by University department at time of order.  University shall provide a ‘default’ invoicing address and Accounting Officer/department contact for each campus in order to assist supplier with Campus accounting questions and invoice payment.

21.4
Supplier must be willing and able to provide invoices via electronic media (i.e., disk, tape and EDI billing) formatted to meet University specifications.  Each campus operates on unique accounting software programs and may require data to be electronically provided in a variety of fashions.  Paper invoice copies or support documentation in the form of summary billing statements in lieu of or in addition to electronic invoicing may be required by campuses. 

21.5
University campuses may choose to utilize corporate credit cards for payment process (e.g. ProCard).  Supplier shall work directly with each campus Purchasing Manager and Accounting Officer and shall be responsible to ensure that preferred and detailed invoicing methods and requirements are met, in additional to the availability of campus preferred payment method(s).

Article 22.
Warranty
22.1
Supplier acknowledges and agrees that the goods and / or services to be furnished under subsequent Agreement shall be encompassed by the most favorable commercial warranties the Supplier offers to any customer for the same or considerably similar goods and / or services, or more favorable warranties as specified in Supplier’s RFP response.  The rights and remedies so provided are in addition to and shall not limit any rights afforded to the University by any other article in this RFP or ensuing Agreement.  Such warranties shall be effective notwithstanding prior inspection and / or final acceptance of said goods and / or services by the University.

22.2
Supplier warrants represents that any materiels, supplies, and / or equipment, upon delivery to the University, shall conform to all current and applicable local, state, and federal standards and requirements, including those as stated in the California Occupational Safety and Health Act.

Article 23.
Assignment and Subcontracting
23.1
Subsequent Agreement shall not be assigned or subcontracted by Supplier without prior written authorization by the University.  In the event such consent is granted, Supplier shall not be relieved of any of the obligations of said Agreement.  Any subcontractor or transferee shall consequently be considered the agent of the Supplier and, as between the parties herewith, Supplier shall remain as if no such transfer or subcontracting had transpired.

Article 24.
Termination of Agreement
24.1
This Agreement may be terminated by the University or Supplier for convenience in whole or in part at any time in accordance with the terms of Article 4 of the attached Appendix A.  In the event of such termination, both parties agree to provide a minimum of ninety (90) days prior written notice of the effective termination date and the extent thereupon.  

24.2
If within ten (10) days of receipt of written notice to Supplier from the University of Supplier’s breach of any term and / or condition of this Agreement, Supplier fails to remedy said breach, the University may, with prior written notice, terminate this Agreement in whole or part at any time. 

Article 25.
Entire Agreement
25.1
This document states the entire agreement between the parties described herein with respect to the subject matter and supersedes any previous or contemporaneous oral and / or written proposals, statements, discussions, negotiations, or resembling agreements.  The parties expressed herein acknowledge that they have not been induced to enter into this proposal or any subsequent Agreement by any oral and / or written representations or statements not expressly contained in this proposal.  This proposal or any subsequent Agreement may be modified, or any provision waived, only in writing, and signed by the parties. 

Article 26.
Use of Name / Trademark Logo
26.1
Supplier receiving an award pursuant to this proposal shall not use the University name, trademark logo, or any abbreviation thereof in any advertising or promotional activities, or in any way which implies, directly or indirectly, any endorsement or support of Supplier’s products or service(s), or issue news releases under any circumstance or for any reason without written prior written permission by the University.
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SECTION C:
INSTRUCTIONS TO RESPONDENTS

Article 1.
Responsive Proposals and Bid Acceptance Period
1.1
This Bid Response must be completed in full, submitted in the format as requested (see Section E. Submittal Requests), and comply with all specifications and requirements.

1.2
All submittals shall be returned to the University of California, Office of the President, Materiel Management, no later than 4:00 p.m. Pacific Time on or before said date for bid submittal receipt to be eligible for consideration.  All late bids will be rejected.

Article 2.
Proposal Receipt, Ownership, and Disposition 

2.1.
All proposals, materials, ideas, and formats submitted in response to this RFP shall become the property of the University, and may be returned only at the University's option and at the Respondent’s expense. Upon completion of the proposal review and subsequent award, one (1) copy of each proposal shall be retained for official files.  

2.2.
All submitted information shall become public documents subject to disclosure laws after an Agreement award has been made.  The University reserves the right to make use of any information or idea contained in the proposal responses.
Article 3.
Caution to Bidders
3.1
Supplier / Respondent is hereby cautioned against deletions and / or making changes in provisions, terms, or specifications of this Request For Proposal, as such changes may render submitted bid non-responsive.

Article 4.
Withdrawal or Modification of Bids
4.1
Modifications of Supplier’s original bid may be made by a written request from Supplier prior to the final deadline for receiving submittal responses.  The University will not accept faxed or electronically delivered (“e-mailed”) modifications.  At its discretion, the University may revise and / or amend the original RFP prior to the specified due date.  If, in the opinion of the University, the revision(s) and / or amendment(s) may require changes in the Supplier’s bid submittal, the University reserves the right to extend the due date to all participants.

4.2
Questions and responses from any Bidder, which the University believes may cause ambiguity in all bid responses, will be communicated to all Bidders by an RFP addendum.  Bidders shall not contact University personnel, other than those individuals listed herein, without prior written approval.

4.3
Any Supplier, at any time after receiving a copy of this RFP, choosing not to respond or withdraw their previously submitted response, shall return the RFP document, stating, in writing, the reason for no bid or withdrawal from this RFP.

Article 5.
Submittal Costs
5.1
The University will not be held liable for any cost(s) incurred by Respondents and prospective Suppliers.  All Respondents bear responsibility for all costs relating to information, proposals, product evaluations, demonstrations, visitations, and personnel required to fully comply with this submittal request, and / or subsequent requests, and / or amendments prior to issuing an Agreement award.

Article 6.
Contact with University Management
6.1
Supplier shall direct all commercial queries and questions relating to interpretation of bid documents regarding this Request For Proposal, and post-Agreement award issues to:





Gary A. Mack, M.S.





Contract Specialist





Materiel Management





University of California






Office of the President





1111 Franklin Street, 10th Floor





Oakland, CA  94607-5200





phone:
(510) 987-0472

6.2
Supplier shall direct all technical questions regarding this Request For Proposal to:





Michael M. Shannon





Manager, Telecommunication Services





Information Resources and Communications





University of California






Office of the President





1111 Franklin Street, 7th Floor





Oakland, CA  94607-5200





phone:
(510) 987-0371

Article 7.
Disclosure of Records / Confidentiality of Information
7.1
This submittal request, and one (1) copy of each original response received, together with copies of all documents pertaining to any award, if issued, shall be kept by the University for a minimum of three (3) years following the Agreement expiration date.  Said documentation shall be made part of a file and / or record which shall be, upon request, open to public inspection.  Consequently, if your response contains any trade secrets or private information you do not want disclosed for public viewing or used by the University for purposes other than evaluation of your submittal as it pertains to this RFP, the top of each sheet containing such information must be labeled with the following inscription:

“CONFIDENTIAL INFORMATION”

7.2
Please indicate proprietary information and / or trade and business secrets in your response by underlining the text of such proprietary information.  Standard text other than that which is underlined in your response may be disclosed pursuant to written request and in accordance with that of University policy as defined by the law of the state of California.

7.3
All information submitted as a portion of the response to this RFP must be open to public inspection (with the exception of those items labeled as trade secrets and considered a trade secret under the California Public Records Act) following a subsequent Agreement award.  

7.4
In the event that a request is made of the University for information that has been designated confidential by the Bidder and on the basis of that designation, the University denies the request for information, the Bidder shall be responsible to defend such action in the event the denial is challenged in any court of law.

Article 8.
Bidder Certification

8.1
The Respondent certifies and agrees to the following:

(a).  The terms and prices for services to the University as specified in this RFP response represent the most favorable that will be offered any University location, and are based on pricing to the University systemwide.

(b).  If not awarded this Agreement as a result of the submitted RFP response, Supplier agrees and understands that it shall not solicit business from any University campus, laboratory, or medical center for the services listed on this submittal request at lower prices or superior terms than those submitted by the successful Bidder awarded the Agreement in whole or in part by the University;

(c).  Supplier acknowledges that violation of any portion of the above terms may be grounds for disqualification on future bids.

Article 9.
“Low Ball” Submittals

9.1
The purchase Agreement award resulting from this RFP shall be entered into only after price reasonableness has been determined.  The University reserves the right to have Bidder provide supporting documentation to justify Bidder’s pricing and Bidder’s ability to meet proposed University Agreement obligations prior to issuing Agreement award.

Article 10.
Bid Protest
10.1
The University encourages potential Respondents to resolve issues regarding the requirements or the procurement process through written correspondence and discussions.  The University wishes to foster cooperative relationships and to reach a fair agreement in a timely manner.  Any actual or prospective Bidder or Supplier with a complaint(s) pertaining to the RFP solicitation or final Agreement award should first attempt to resolve the grievance by sending documentation via certified or registered mail or delivered in person to the University of California, Office of the President, Oakland, Material Management Contact or other University contracting personnel involved in the transaction.  If resolution of the controversy regarding the solicitation or award cannot be reached at this level, Supplier may, in writing, file a protest or notice of controversy with University of California, Office of the President, Senior Vice President of Business and Finance.  The resulting decision of the University shall be final.

Article 11.
Penalty for Collusion

11.1
If at any time it is discovered that the person(s), firm, or corporation to which an Agreement has been awarded has, in presenting a proposal, colluded with any other party(ies), the University reserves the right to immediately cancel or terminate the awarded Agreement, and the Supplier shall be liable to the University for all losses incurred and / or damage which the University may have suffered.

Article 12.
Brand Names
12.1
Any reference to brand names and numbers referenced in this proposal are intended to be descriptive, but not restrictive, unless otherwise specified.  Proposals on equivalent items meeting the indicated standards of quality will be considered, unless otherwise specified, providing the proposal clearly describes the article offered and how it differs from the reference brands.  Unless Respondent specifies otherwise in the proposal, it shall be understood that Respondent is offering a referenced brand item as specified in the proposal solicitation.  The University reserves the right to determine whether a substitute offer is equivalent to and / or meets the standards of quality indicated by the brand name referenced.  The University may require a Respondent offering a substitute to supply additional descriptive material and a sample.
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SECTION D:
EVALUATION FACTORS AND BASIS OF AWARD

Article 1.
Award Selection

1.1
Request for Proposal openings are not admissible to public access.  An award summary may be made available upon written request after conferring of the Agreement has been made.  Submittals will be evaluated by a committee of qualified University personnel, utilizing a weighted point system designed to competitively evaluate proposals.

1.2
The University reserves the right to award on an all-or-nothing basis or make split awards.  The decision as to how a subsequent Agreement(s) will be awarded will be based upon a combination of overall low bid pricing, additional value-added services, reference checks, and audit examinations, as judged to be in the best interest of the University.

Article 2.
Basis of Award 
2.1
Submitted responses will first be screened on a responsive / non-responsive basis and the responses from the Supplier Reference Check Questionnaire.  All responsive bids will then be evaluated based on their rejoinder to each Bid Response.

2.2
Prior to and following initial award to a Supplier, the University reserves the right to further negotiate terms and conditions in addition to those terms, conditions, and requirements contained in this RFP.  The Supplier with the lowest cost per-quality-point shall be given the opportunity to enter into negotiations with the University.  

2.3
In the event the University and the Supplier are unable to come to satisfactory terms in the form of a contractual Agreement, the University reserves its right to pursue other alternatives, including, but not limited to, entering into negotiations with the next lowest cost per-quality-point Supplier.

Article 3.
Evaluation Criteria
3.1
Conforming bids will be evaluated and scored on a University cost per quality point basis.  Quality points per category will be calculated by taking the total quality points awarded by the evaluation committee divided by the number of members in the evaluation committee.  To determine the lowest cost per quality point, each Bidder's proposed total price will be divided by the total quality points awarded to the Bidder's proposal as calculated by the University.  The Bidder with the lowest overall cost per quality point shall be awarded the Agreement if the pricing is considered reasonable by the University.

3.2
Example of Lowest Cost per Quality Point is defined as follows:


(a).  Vendor A:  Total cost is $180,000.  Based on the bid responses, Vendor A's bid was assigned a total of 90,000 quality points.  Vendor A's cost per quality point score is determined by the total cost of $180,000 divided by 90,000 quality points ($180,000/90,000).  Vendor A's cost per quality point score is $2. 

(b).  Vendor B:  Total cost is $150,000. Based on the bid responses, Vendor B's bid was assigned a total of 70,000 quality points.  Vendor B's cost per quality point score is determined by the total cost of $150,000 divided by 70,000 quality points ($150,000/70,000).  Vendor B's cost per quality point score is $2.14.

3.3
In this example, an Agreement award would be made to Vendor A, even though the cost of Vendor A's bid is higher, because that bid represents the lowest cost per quality point.
Article 4.
References / Reference Checks
4.1
Supplier reference checks shall be made and evaluated for qualification purposes only to determine if Supplier is responsive.  Supplier’s references shall not be rated in the cost per-quality-point section of the Basis of Award.

4.2
To warrant consideration for an Agreement award, Bidder must (i) provide a reference list of three (3) clients similar to the University in size and scope who have used same and / or similar products and services for a period of not less than one (1) year and currently use Bidder’s product, and (ii) arrange site visits (as appropriate) with same clients named on reference list.  Each reference must be located in California.  The references will be used as a baseline in consideration of Bidder’s delivery of quality service.  All references contacted will be asked to rate the Supplier’s performance on a scale defined as follows:


Excellent:
Frequently exceeds standards and requirements:

5


Good:

Meets standards and requirements:


3


Poor:

Frequently does not meet standards and requirements:
0

4.3
Any Bidder receiving a “poor” rating from any reference on any portion of the reference check criteria may be eliminated from further consideration with respect to this RFP.

4.4
Furnishing incorrect and / or incomplete reference information may lead to elimination of Bidder from consideration for an Agreement award.  The decision to eliminate Bidder from consideration for the Agreement for “poor” reference checks and / or incorrect / incomplete reference information shall be at the sole discretion of the University and shall not be subject to appeal.

4.5
Upon request, a copy of the Reference Check List will be available at the close of bidding.  Bidder’s may review reference material by submitting a written request to the University contact listed on the cover page of this RFP document.

Article 5.
Rejection of Offers / Rejection of Bids
5.1
The University shall reject any and all non-responsive bids, and may reject a bid submitted by any party who is or has been delinquent or unfaithful in any previous Agreement with the University.  The University reserves the right to re-solicit information or proposals, and further reserves the right to issue a partial award or not to issue an award under this solicitation.

5.2
The University reserves the right to negotiate minor exceptions, irregularities, or errors submitted by the Supplier within their RFP response.  These errors may be corrected by the Supplier involved provided that, in the judgment of the University management or designee, such action will not negate fair competition and will allow for the proper comparative evaluations of all bids submitted.

5.3
If this solicitation DOES NOT result in the University obtaining reasonable prices in the sole opinion of the University when considering the total acquisition cost of said services, or for any reason deemed not to be in the best interest of the University, or otherwise, the University may reject ALL proposals.  The University shall be the sole judge in the determination of price reasonableness pertaining to this RFP and subsequent Agreement award.

5.4
In the event the Agreement is terminated for breach of Agreement within ninety (90) days of the effective date, the University reserves the right to award the remaining balance of the Agreement period to the next lowest Bidder considered responsive and responsible to this solicitation, based on said premise to be in the best interests of the University.

5.5
Disqualification of a Respondent includes, but is not limited to, the following:

(a).  misrepresentation and / or omission of facts in Respondent’s submittal, or in any other communication from Respondent in conjunction with this submittal request;

(b).  submission of a bid response that deviates from an acceptable range of credible proposals and / or quotes, placing the Bidder excessively high or low and indicates lack of understanding of Agreement performance and requirements which the Bidder cannot substantiate, possibly indicating inability to perform as specified;

(c).  evidence of collusion among the Respondents.

5.6
The Agreement will not be awarded to any Supplier, person, company, or corporation that has failed to perform in a satisfactory or faithful manner on any previous Agreement or purchase order with the University.  The University shall be the exclusive judge on whether or not Supplier has failed to perform or faithfully execute a previous University of California Agreement and / or purchase order.

Article 6.
Offer / Acceptance Period
6.1
Offers submitted for all items specified herein shall remain valid for at least ninety (90) days from the closing date for the receipt of submittals.
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SECTION E:
SUBMITTAL REQUEST

Article 1.
Preparation of Proposals
1.1
It shall be the Respondent’s responsibility to examine all specifications and instructions. All prices and notations shall be word-processed.  All electronic proposals submitted shall indicate unit prices for each separate line item quoted in addition to showing the totals.  In the event of a discrepancy between the unit price and the extension set forth for any item, the unit price shall prevail.  However, if the amount set forth as a unit price is ambiguous, unintelligible, uncertain for any cause, or is omitted, the amount set forth in the "Extension" column shall be divided by the quantity of the item and the price subsequently obtained shall then become the unit price.  In the event of a discrepancy between the totals shown on the proposal form and the actual sum of the item totals, the actual sum of all item totals shall prevail.

Article 2.
Submittal Format
2.1
Bid responses and price quotes shall be returned on the 3.5” diskette in Microsoft Word format and Excel spreadsheet, respectively, along with twelve (12) hard copies.  Each bid response hard copy shall contain a table of contents, numbered pages, bid responses labeled with the corresponding bid response number / written description.  All bid responses shall be bound, and do not require the use of a three (3) ring binder, although it is preferred.  Bidder shall include the following responses as identified here below:

(i).
Respondent Identification (Article 3.);

(ii).
Required Submittals/Bid Responses # 1 through # 54 (Article 4.);

(iii).
Bidder’s RFP Exceptions (Article 5.);

(iv).
Bid Offer Expiration (Article 6.);

(v).
Additional Submittals (Article 7.);

(vi).
Supplier Certification And Non Collusion Statement (Article 8.);

(vii).
References (Article 9.);

(viii).
University of California Business Information Form (Article 10.).

Article 3.
Respondent Identification
3.1
Bidder shall complete information on the cover page of this Request For Proposal, and shall include the following typed information: company name, company contact person’s name, company’s area code and telephone number, company’s area code and fax number, company contact person’s e-mail address.

Article 4.
Required Submittals / Bid Responses

Respondent shall address all of the following Bid Responses in writing in the areas noted “RESPONSE”, as noted henceforth:

4.1
General Information / Supplier Profile
Bid Response # 1:
Bidder shall include the following typed information: company name, company contact person’s name, company’s area code and telephone number, company’s area code and fax number, company contact person’s e-mail address.

RESPONSE:
Bid Response # 2:
Describe in detail the structure of your corporate management team, and the relationship and interaction with their customers.

RESPONSE:
Bid Response # 3:
Describe in detail your company’s ownership status and financial activities.  Include in your response:

(a).  your company’s most recent annual financial report;

(b).  an independent auditor’s report of same annual financial report.

RESPONSE:
Bid Response # 4:
List and describe in detail all vendors your company is currently allied with, including the exact nature of the alliance, and discuss your company’s posture for working with additional Suppliers chosen by the University (i.e. if you are currently allied with one vendor, are you available and willing to work with additional vendors?).

RESPONSE:
Bid Response # 5.
List and describe in detail all vendors your company subcontracts, and include all services involved.

RESPONSE:
Bid Response # 6:
Provide three (3) customer references and include the following information for each reference:

(a).  reference company name;

(b).  contact person’s name;

(c).  contact person’s title;

(d).  contact person’s phone number;

(e).  contact person’s fax number;

(f).  number of years as a customer;

(g). size of account (annual dollar expenditure).

RESPONSE:
Bid Response # 7:
List three (3) of your current customers similar to the University in size and scope and the amount of years your company has provided equipment and services.

RESPONSE:
Bid Response # 8.
Supplier acknowledges, understands, and hereby meets the insurance requirements for the required coverage and in the amounts as defined herein:

Yes______
No______

Supplier acknowledges, understands, and agrees to add UC Regents as additional insured as a condition of award of subsequent Agreement:

Yes______
No______

RESPONSE:

4.2
Services
Bid Response # 9.
Describe your ability to provide analog and digital services.

RESPONSE:
Bid Response # 10.
Describe your ability to provide text messaging.

RESPONSE:
Bid Response # 11.
Describe your ability to provide encryption.

RESPONSE:
Bid Response # 12.
Describe your ability to provide programmable anti-theft code.

RESPONSE:
Bid Response # 13.
Describe your call-waiting capabilities.

RESPONSE:
Bid Response # 14.
Describe your call-forwarding capabilities.
RESPONSE:
Bid Response # 15.
Describe your voice mailbox capabilities.
RESPONSE:
Bid Response # 16.
Describe your intra-customer cellular-to-cellular service (i.e. University user to University user calls), and describe rates for such service.

RESPONSE:
Bid Response # 17.
Describe your conference calling capabilities.

RESPONSE:
Bid Response # 18.
Describe your “no answer transfer” capabilities.

RESPONSE:
Bid Response # 19.
Describe your billing methodology (e.g. portion of a minute, per full minute, etc.).

RESPONSE:
Bid Response # 20.
Describe your paging services, and the ability to access pagers via a 
modem using TAP protocol (software) and e-mail using internet paging (i.e. internet paging utilizing four (4) line, eighty (80) character alpha messages).  List the company(ies) responsible for billing of said services, and address the issue of billing paging services and phone services as single line items.

RESPONSE:
Bid Response # 21.
Describe your Customer Service methodology, and address the following for both in-house and on-campus service:

(a).  amount of Customer Service representatives assigned per campus;

(b).  amount of Customer Service representatives assigned per region;

(c).  Customer Service response time to troubleshoot telephone calls and address customer service issues;

(d).  response time to set up an account and provide hardware and service to customer.

RESPONSE:
Bid Response # 22.
Describe your policy(ies) regarding interruption of services (e.g. due to customer’s late payment, etc.).

RESPONSE:
Bid Response # 23.
Describe your policy(ies) and basis for terminating services, and provide specifics that would result in such. 

RESPONSE:
Bid Response # 24.
Describe your ability and company policy for retaining hardware (acquired from previous cellular provider) when acquiring a new number and beginning coverage with your company.

RESPONSE:

Bid Response # 25.
Describe your policy for “most favored customer” (i.e. warrant that the materials and services to be furnished under the subsequent Agreement shall be the most favorable commercial warranties your company offers to any customer for identical or substantially similar materials and services).

RESPONSE:
Bid Response # 26.
Describe your “caller I.D.,” and capability of screening incoming calls.

RESPONSE:
Bid Response # 27.
List your long-distance provider(s), and furnish the following information:


(a).  provider company name;


(b).  contact person and title;


(c).  address, city, state, zip code;


(d).  telephone number and e-mail address.

RESPONSE:
Bid Response # 28.
Describe your ability to provide and guarantee preferential service to the University during local, state, and federal state of emergency(ies).

RESPONSE:
Bid Response # 29.
Describe additional value-added services available. 

RESPONSE:
4.3
Equipment / Specifications
Bid Response # 30.
Describe and define the difference between digital and analog access, list your recommended choice, and discuss the dissimilarity in the monthly access cost between digital and analog.  

RESPONSE:
Bid Response # 31.
List the manufacturers and various models and cost of cellular phones and accessories available that would satisfy customer requirements.

RESPONSE:
Bid Response # 32.
Describe your ability to provide cellular phones and accessories (vendor to customer direct) via each of the following methods:


(a).  purchase;


(b).  lease;


(c).  rental;

(d).  loan (i.e. in the event a customer-owned phoned is being serviced or if a customer’s phone is lost or stolen).

RESPONSE:.

Bid Response # 33.
Describe any value-added equipment capabilities available.
RESPONSE:
4.4
Cellular Coverage
Bid Response # 34.
Define and describe your ability to provide cellular services as follows:


(a).  on-campus coverage (within campus building);

(b).  local footprint;


(c).  roaming;


(d).  long distance – national;


(e).  long distance – international;


(f).  long distance – intrastate.

RESPONSE:
Bid Response # 35.
Describe your ability to provide and guarantee uninterrupted coverage / reception under the following conditions:

(a).  calls placed / received indoors and / or underground (e.g. office building or basement); 

(b).  geographically-challenged (e.g. mountainous, tree-ridden area).

RESPONSE:
Bid Response # 36.
Provide schematics of your company’s analog and digital coverage areas for the entire state of California.

RESPONSE:

4.5
Promotions / Specials
Bid Response # 37.
Describe your promotions / specials including but not limited to the following:


(a).  bundled packages;


(b).  limited time offers;


(c).  trade-in / upgrades;

(d).  pre-paid packages through personal and / or corporate account (all minutes applied to corporate account).

RESPONSE:
4.6
Billing, Invoicing, and Reporting
Bid Response # 38.
Discuss your ability and willingness to invoice University and Cal State University customers for personal / home use, invoice directly to the home of the customer, and apply personal use to aggregate usage.

RESPONSE:
Bid Response # 39.
Provide a sample of your monthly corporate account billing, and discuss the data provided.

RESPONSE:

Bid Response # 40.
Provide a sample of your monthly customer account billing, and discuss the data provided.

RESPONSE:
Bid Response # 41.
Provide a sample of monthly reports by:


(a).  detail usage per University campus and medical center;


(b).  summary usage per University campus and medical center;


(c). 
 detail usage per Cal State University campus;


(d).  summary usage per Cal State University campus.

RESPONSE:
Bid Response # 42.
Provide a sample of a semi-annual report of expenditures for the University and Cal State University.

RESPONSE:

Bid Response # 43.
Discuss your ability to provide detailed reporting as follows:


(a).
paging and cellular services reported as separate line items;

(b).
incoming and outgoing calls;

(c).
call, date, and time;

(d).
minutes utilized;

(e).
long distance call volume;

(f).
roaming;

(g).
paging;

(h).
number of units;

(i).
rate per unit;

(j).
extended total of each line item invoiced.

(k).
all discounts shown as separate line items;

(l).
taxes listed separately;

(m).state and utility fees listed separately; 

(n).
all subcontracted services listed separately

(o). promotional activities.

RESPONSE:
Bid Response # 44.
Describe your ability to provide the following required invoice information:

(a).
University-provided Purchase Order number; 

(b).
date of order;

(c).
invoice date; 

(d).
payment remittance address;

(e).
description of each line item purchased; 

(f).
quantity purchased; 

(g).
Supplier catalog / reference number; 

(h).
Supplier’s published list price;

(i).
appropriate University discount;

(j).
University net price;

(k).
any additional discounts offered for volume orders, prompt payment, or other Supplier offered incentives.

RESPONSE:
Bid Response # 45.
Describe your ability to provide invoices via electronic media formatted to meet University specifications, as follows:

(a).
disk;

(b).
tape;

(c).
EDI billing.

(d).
paper invoice copies or support documentation (in the form of summary billing statements in lieu of or in addition to electronic invoicing).

RESPONSE:
Bid Response # 46.
Describe your experience utilizing “smart cards” and corporate credit cards (e.g. ProCard) in the payment process providing second level/tier data.

RESPONSE:
4.7
Fees / Rates
Bid Response # 47.
List your billing rate basis for charges (i.e. per minute or per second(s), and discuss methodology for decreasing rates to the University and Cal State University during the term of a subsequent Agreement.

RESPONSE:
Bid Response # 48.
Quote your fees / rates / requirements for the following:


(a).
pre-pay inclusive plan (i.e. “bucket plan”);


(b).
pay-as-you-go plan;


(c).
initial activation;


(d).
monthly;


(e).
peak time minutes;


(f).
off-peak time minutes;


(g).
long distance calls;


(h).
local calls;


(i).
footprint rates;


(j).
roaming rates;


(k).
weekend minutes;

(l).
taxes (i.e. CPUC imposed fees, federal, state, local fees / surcharges);

(m).free air minutes (identify if provided).

RESPONSE:

Bid Response # 49.
Describe your interest and ability to provide equipment, accessories, and service for resale by University and campuses (i.e. campus reseller), and include your terms and fee structure for such an alliance.

RESPONSE:
Bid Response # 50.
Discuss fees / charges for 800, 888, 877, 500, 411, and 911 prefix calls.

RESPONSE:
Bid Response # 51.
Discuss how your company applies personal airtime towards aggregate corporate airtime to augment monthly minute airtime. 

RESPONSE:

Bid Response # 52.
The University and Cal State University requires that all prepaid airtime minutes are applied to the aggregate monthly airtime usage, regardless of actual airtime minutes used.  Discuss your company’s ability and willingness to meet this requirement.

RESPONSE:
Bid Response # 53.
The University and Cal State University requires that all personal use / home billed usage be applied to the aggregate monthly airtime usage to assist in increasing minutes used and decreasing rates.  Discuss your company’s ability and willingness to meet this requirement.

RESPONSE:
Bid Response # 54.
Discuss your policy regarding volume usage discounts and rebates (the University and Cal State University prefer not to engage in rebates as a form of receiving discounts), and detail the terms and conditions of discount programs available (e.g. discounts based on aggregate volume minutes usage, aggregate volume monthly expenditure, aggregate volume total of University and Cal State University corporate and / or personal customers, etc.).

RESPONSE:
Article 5.
Bidder’s RFP Exceptions

Description of the proposed services shall be provided in sufficient detail to indicate Supplier’s compliance or noncompliance with all University requirements of the RFP, Attachment(s), Amendment(s), Exhibit(s), and / or Revision(s).  In the absence of such description, Bidder’s submittal response shall be deemed not to contain deviation or exception and shall be accepted as if in strict compliance with the terms and conditions and specifications set forth by the University in the context of this solicitation.

RESPONSE:

Article 6.
Bid Offer Expiration
Maximum pricing must be submitted for all items specified herein and remain binding for a period of at least ninety (90) days from the closing date for the receipt of submittals.

RESPONSE:
Article 7.
Additional Submittals


To be compliant with the administrative requirements of this RFP, the following information shall be submitted as part of this proposal:

1.  Vendor Data Record: In accordance with the rules and regulations of the California Franchise Tax Board, all suppliers doing business with State agencies are required to submit a completed STD Form 204 (Appendix A);

2.  Drug-Free Workplace Certification must be completed by Respondents, and submitted with this proposal, using the attached Form STD 21 (Appendix B).
Article 8.
Supplier Certification and Noncollusion Statement
The undersigned, as Authorized Respondent, certifies that the only person(s) or party(ies) interested in the Request For Proposal as principals, are those named herein; that this Submittal Response is made without collusion with any other person(s), firm(s), or corporation(s); and in submitting a Response to this Request, the Respondent has contemplated the instructions, specifications, and terms and conditions of this Request.  Respondent proposes and agrees to execute and fully perform in accordance to the instructions, specifications, and terms and conditions of this Request For Proposal.

Typed Business Name of Respondent

Typed Business Address

Authorized Signature of Respondent



Date
Typed Named of Authorized Respondent


Typed Title of Authorized Respondent
Article 9.
References

Supplier will make copies of the Reference Check form provided, fill out the top portion only of each form and return to the University with submittal response.

Article 10.
University of California Business Information Form

Supplier will complete and return the attached University Business Information Form.
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